

University of Sunderland 
Role profile 

Job title:
Senior Content Creator 

Grade:
D

Department:
External Relations 

Location:
Sunderland Campuses

Reports to:
Multimedia Content Officer 

Working hours:
37 hour per week
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The role: 
The University of Sunderland prides itself on producing trusted and engaging digital content. As Senior Content Creator, you’ll play a pivotal role in strengthening the University of Sunderland’s connection with its audiences, elevating brand recognition, and reinforcing our position as a trusted and engaging voice across all organic social media channels. You’ll lead the creative direction of our on-platform storytelling, driving impactful content that reflects the University’s identity, values and strategic aims.

You’ll be the University’s primary on-camera presenter for social content, taking the lead on ideas generation, editorial direction and onscreen delivery across platforms including TikTok, Instagram, YouTube, Snapchat and Facebook. Collaborating closely with the Multimedia Content Officer and Studio Manager, you’ll shape the content we produce and how it is brought to life, guiding and inspiring the wider content production team to deliver high-quality, imaginative work.

While this role does not oversee platform management, scheduling or analytics, you will influence the creative vision behind key projects and content strands, ensuring our social presence remains fresh, relevant and engaging. Your leadership in content creation will help drive long-term audience growth, deepen engagement and enhance the University’s digital reputation.

The responsibilities:
Content Ideas and Editorial Direction
· Act as ideas lead for organic social content, identifying formats, narratives and themes that resonate with key audiences.
· Shape themes, recurring formats and discussion topics for podcast output, supporting the University’s broader reputation aims.
· Monitor emerging trends and platform behaviours to generate relevant, on‑brand content ideas, ensuring all output supports recruitment, reputation and brand objectives without duplicating existing campaign activity.

On-Camera Presentation
· Serve as the University’s primary on-camera presenter across social and podcast content, confidently hosting a range of formats while maintaining a consistent, authentic style that builds audience trust and professionally represents the University.

Creative Leadership and Team Support
· Overall supervision of Content Producer(s), agreeing clear task objectives, planning, organising and delegating work as well as motivating the team.
· Provide creative direction and guidance to Content Producer(s) to strengthen ideas and presentation quality.
· Contribute to ideation, refining concepts ahead of production, and support on-camera delivery alongside Video Producers, and offering constructive, editorially focused feedback on content drafts without assuming signoff responsibilities.

Collaboration and Working Relationships
· Work closely with the Multimedia Content Officer and Social Media Coordinator to align content ideas with the wider strategy and ensure they are platform appropriate.
· Engage with academics, students and professional services to identify credible stories and contribute audience insight and creative direction during planning meetings.

General
· Represent the University at key recruitment and institutional events, providing on-camera or presenting support as required.
· Maintain up‑to‑date knowledge of social, podcasting and digital storytelling best practice, ensuring all content aligns with brand values, meets accessibility standards, and supporting priorities during peak recruitment periods.

Special circumstances:
You may be a required to work additional hours (including weekends and evenings) at key periods during the year, some travel may be also be required.

The benefits:
At The University of Sunderland, we are committed to creating a work environment where you can truly thrive. We recognise that our success is built on the dedication and talent of our people, which is why we have developed a benefits package designed to support you in every aspect of your life.

From generous annual leave and enhanced pay for important life events like maternity, paternity, or adoption, to flexible work options that help you balance life’s demands, we’ve got you covered. Our benefits also include access to our award-winning staff support networks, confidential employee assistance, discounts on major retail brands, leisure activities, travel to work, and more.

At Sunderland, we’re not just offering a job, we’re offering a place where you can grow, connect, and feel truly valued. 


	
	
	




	
	
	





Who we’re looking for
Your qualifications include:
· Educated to degree level or equivalent, or significant relevant professional experience 

Your experience includes:
· On camera presenter, host or spokesperson for digital or social media content.
· Generating successful content ideas for social platforms such as TikTok, Instagram and YouTube.
· Contributing to or hosting podcast-style content, interviews or panel discussions.
· Working in higher education, public sector or large organisations - (desirable).
· Mentoring or informally leading content creators - (desirable).
· Contributing to long-running content series or repeatable formats - (desirable).

What we’re looking for
Your expertise includes:
· Strong editorial and creative judgement, with a clear instinct for tone, storytelling, audience needs and what performs organically across different social platforms. 
· Excellent verbal communication and on-camera presentation skills, able to explain and discuss topics clearly while representing the University with authenticity and credibility. 
· Collaborative and supportive approach, working effectively with colleagues, guiding creative ideas, and contributing confidently in a fast paced, reactive environment. 
· Curious, ideas-driven mindset, bringing creativity, insight and enthusiasm to content development and public-facing work.

· Understanding of accessibility considerations for video and audio content – (desirable).
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Culture Framework:
Our Culture Framework presents the way we do things at the University of Sunderland. It is a living document of our culture. It supports how we apply ourselves at work and it helps with our approach to making decisions and working with each other. 

It is woven into all our people policies and procedures, supporting how colleagues are managed, recognised, and developed. Our values are our shared principles as an institution. We undertake actions to make them come to life. If you decide that a career with us is perfect for you, then these principles will lead and motivate your work every single day.
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INCLUSIVE
We celebrate our diverse culture where everyone's contribution is welcomed and valued.

What role models do:
RESPECTFUL - Understand differences & respect Individuality
AUTHENTIC - Strive for honest & genuine interactions
DIVERSITY CHAMPIONS - Invite & listen to the views & opinions of others
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INSPIRING
We will provide an inspiring, enterprising, and empowering experience for our students and staff.

What role models do:
ENTHUSIASTIC - Bring pride to the work we do, championing the work of others and our University
ENCOURAGING - Motivate & support others through meaningful feedback
LIFE-LONG LEARNERS - Continually seek opportunities to develop & share learning with others
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INNOVATIVE 
We value people for their creativity and update our knowledge and practice to enhance the student experience and improve our institutional performance.

What role models do:
CREATIVE - Look inside & outside of the University for inspiration
CURIOUS - Open to ideas, asking questions & challenging respectfully
SOLUTIONS FINDERS - Look for ways to continually improve & taking risks to make it happen


[image: A pink cup and a pink cup on a black background]
COLLABORATIVE 
We work together as a community with our partners and build lasting relationships to achieve our shared ambition.

What role models do:
ACCOUNTABLE - Take ownership of our own work and our impact on others
COMMITTED - Share information and knowledge with others
RELATIONSHIP BUILDERS - Work effectively in our own teams but also involve others outside of our immediate teams or the University
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EXCELLENT
We strive for EXCELLENCE in all that we do in teaching, learning, research and knowledge exchange, as well as in the services we provide to students and to each other.

To enable us to be excellent, we seek to act in ways that are INCLUSIVE, INSPIRING, INNOVATIVE & COLLABORATIVE.
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